[image: ]Testimonial Gathering Guide









How to collect, organize, and use authentic customer testimonials that build trust and credibility without sounding forced or scripted.
Turn customer stories into your most powerful marketing tool.
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Why Testimonials Work


People trust complete strangers more than they trust your ads. A great testimonial does more than praise your product — it paints a picture of transformation from a third party’s perspective. It shows your impact in your customer’s own words.

How to Use This Worksheet


1. Identify your happiest or most engaged customers.
2. Reach	out	with	simple,	specific	questions	that make it easy to share.
3. Collect stories that highlight results, emotions, and real experiences.
4. Use testimonials across your website, social media, and marketing materials.


Quick Tip:
The best testimonials feel like stories, not scripts. Focus on how your work made someone’s life better.
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Asking	for	Testimonials	(Without
Sounding Like a Robot)


Use these examples as inspiration, not scripts. Make it sound like you.

Email

Subject line: Quick favor?
Message:
Hey [Name],
It’s [Your Name] from [Business Name]! I just saw your feedback come through and it honestly made my day. Would you be cool sharing a quick blurb about what you liked most? Just a few lines is perfect. No pressure—but it seriously helps others know what we’re about.
Social Media DMs Message:
Hey [Name]!
I saw your post about [product/service] and it made me do a little happy dance. Would you be cool with me resharing it or using a line or two as a testimonial? I love when people get good results—and your story’s a good one.
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In Person / After Service

What to say:
It means a lot that you enjoyed working with us. If you’ve got a second, we’d love a quick quote about your experience. It really helps other folks find us—and we’re all about real stories, not ads.

Automated Message (Post-Purchase) Message:
Hey [Name],
Thanks so much for your order! Quick thing—what did you like most about your experience with us? A sentence or two would be amazing. Your words go a long way for a small biz like ours.




Tone Tip:
Ditch the “your feedback is important to us” stuff. Nobody talks like that.
Speak like a human. A thankful, non-pushy human.
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Testimonial Question Guide


The not-so-sneaky way to get better stories from your customers.
When you ask for testimonials, your goal is to get stories—not just “It was great!”
(That’s nice, but it won’t move anyone.)
Here are some easy prompts to help people open up without feeling like they’re writing a Yelp novel.

BEFORE / THE PROBLEM


[image: ]What made you finally give us a try?
[image: ]What were you stuck on or frustrated by before we worked together?

DURING / THE EXPERIENCE


[image: ]How was it working with us?
[image: ]Anything about the process that stood out (in a good way)?

AFTER / THE RESULTS


[image: ]What’s different now?
[image: ]Any wins or results you’ve noticed since working with us?
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[image: ][image: ]How did the experience make you feel? (Be real!) Would you recommend us to a friend? If so, what would you say?

Quick Summary:

[image: ][image: ][image: ]Keep it real. No corporate lingo. Ask about the before/during/after. Let them share in their own words.
[image: ]Use these stories to build trust (not just hype).


Action Steps:

[image: ]Pick  one  platform  you’re  already  active  on  and send 3 testimonial requests this week.
[image: ]Customize the message so it sounds like you. Not like a brand. Like a person.
[image: ]Add one great testimonial to your website or sales page—with a face if possible.


The Sidekick Says:

Time-saving tip: Save these as templates in your email or DM drafts folder so you can copy-paste with a personal tweak. Fast, easy, repeatable.
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Organizing  Testimonials


 (
Customer
 
Name
) (
Date
Collected
) (
Key
 
Quote
 
/
 
Excerpt
) (
Permission
to
 
Use 
(Y/N)
) (
Platform
 
/
Location
 
Used
)Use this table to organize and track testimonials for easy access when updating your website, creating posts, or designing ads.



Usage Tips:

Rotate testimonials every few months to keep your website and marketing fresh. I actually set calendar reminders for myself so I don’t let this slip.
Ask your customers for permission to use their name and photo. Authenticity builds trust — and faces make stories more memorable.
Not sure how to create a story using your customer’s testimonial? Use ChatGPT and be sure to tell it not to change the quote itself.
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